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On4 January 2009, Jean-ClaudeMallet succeededPaul Champsaurwhose six-year
term had come to an end.

Jean-ClaudeMallet tenderedhis resignation on29April 2009 for strictly personal and
health-related reasons.

On 8 May 2009, the President of the Republic appointed Jean-Ludovic Silicani as
Mr. Mallet’s successor, after receiving the approval of the competent parliamentary
committees 1.

1 - In accordance with
Article L.130 of the postal
and electronic
communications code.

Jean-ClaudeMallet,
Chairman of ARCEP
January toMay2009.

Jean-Ludovic Silicani,
Chairman of ARCEP
since 8 May 2009.

Paul Champsaur,
Chairman of ARCEP

f2003 to 2008.
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